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More than just about selling, advertising aimed to inform, 
creating a whole use-case for products.

190 0 -1920
I n f o r m  E r a

Pepsodent toothpaste 

advertises at a time when 

brushing with toothpaste 

was an alien concept. 2

Early 
1900s

Advertising in regional 

papers, W.K. Kellogg 

positions his cornflakes 

as a breakfast food. 3

1906

Crisco shortening runs 

advertisements that explain 

how it’s made and how it can 

be used in cooking — even 

offering recipes in ads and 

in a cookbook. 4

1915

KDKA in Pittsburgh becomes 

the first radio station in the 

U.S., opening doors to 

commercial broadcasts and 

scheduled programming. 5

1920

1920
U.S. advertising revenues total

$1.4 billion (1.61% of the GDP)1

1900
U.S. advertising revenues total

$261 million (1.26% of the GDP)1
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1941

1960

1935

19231922 1923

1922
U.S. advertising revenues total

$1.3 billion (1.72% of the GDP)1

As consumers become more familiar with brands, advertising
slowly shifts to persuasion mode. 

Ad agency Lord & Thomas releases the book 
Scientific Advertising by Claude Hopkins, 
publicising techniques such as coupons, 
sampling, copy testing, demonstrations 

and the “preemptive claim.” 8

The first broadcast commercial
 airs, when one of AT&T’s radio 

stations starts selling 10 minutes 
of airtime for $100. 6

National Carbon Company’s 
Eveready Hour becomes the first regular 
series of broadcast entertainment and 

music to be advertiser-sponsored. 7

Arthur C. Nielsen invents the 
market-share concept, as Nielsen 
auditors begin surveying store shelves 
to determine sales patterns. 9

After the FCC allows ads on TV, the first-ever 
TV spot, for Bulova watches, airs during a 
Brooklyn Dodgers-Philadelphia Phillies 
baseball game on WNBT in New York. 10

The 1960 U.S. Census begins to offer segmented 
research on lifestyles as well as per-capita income 
and population density. 11

1922-1996
P e r s u a d e  E r a
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1959 1969

1972
Qualitative research becomes 

fashionable as market research moves 
into the prediction of social change 

and marketing trends. 13

1975
The first known example of 

personalised advertising occurs 
in a mailing by the Dutch edition 

of Reader's Digest. 14

1981
MTV launches, running 

round-the-clock music videos that 
are essentially ads for records. 20

Spending on TV advertising grows from $1.5 
billion in 1959 to $3.5 billion in 1969, solidifying 
TV as the leading advertising medium. 12

1977
The religious-themed CBN Satellite 

Service launches. (The network 
evolves into The Family Channel in 
1981, then ABC Family in 2001.) 16

1979
ESPN launches, becoming

 America’s first sports 
cable network. 18

1969

N i c h e - a u d i e n c e  c a b l e  
n e t w o r k s  l a u n c h

1979
Nickelodeon, the first cable 

network for children, launches. 17 

1975
Three years after its founding, 
HBO becomes America’s first 

national cable TV network 
delivered by satellite — and the first 

premium channel. 15

1980
CNN, the first 24-hour cable 

news network, debuts. 19
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1982
Product placement soars 

with the release of the film 
E.T., resulting in a 65% profit 
growth for Reese’s Pieces. 21

1996
To satisfy client requests for 
targeting capability, Yahoo! 
launches keyword-based 

search marketing. 24

1994
HotWired, the precursor to 
WIRED.com, runs the first 
internet banner ads from 

14 companies. 23

1985
The first cable network 
focused on science and 

technology, the Discovery 
Channel, premieres. 22

1996
U.S. advertising revenues total

$104.9 billion (1.29% of the GDP)1

A new phase where advertisers aim to help 
consumers make transactions.

20041998 2001

Google introduces search-based 
advertising, launching the 

Transact Era; the next year, ad 
revenue hits $85 million. 25

Advertising revenue dives as the 
dot-com bubble bursts, triggering a 

major economic recession. Particularly 
hard-hit: newspaper classified ads and 
online advertising, which drops 30% 

between 2000 and 2002. 26

Just two months after launching 
at Harvard, Facebook starts running 

ads — the first being for moving 
services, T-shirts and other 

products for college students. 27

1998 -2017
Tr a n s a c t  E r a

U.S. Advertising revenues total

$120.7 billion—1.33% of the GDP
1998

U.S. advertising revenues total

$120.7 billion (1.33% of the GDP)1
1998
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2007 2008 2008

2012

2005

Netflix begins on demand video 
service with 1,000 movies and 
TV shows from NBC Universal, 

Sony, MGM, Paramount, 
Warner Bros, etc. 29

Hulu — a joint venture between 
NBC Universal and Fox — launches. 
Ad supported at first, this streaming 
service is now subscription-only with 

no or limited commercials. 30

CBS launches CBS All Access, 
the network’s over-the-top 

subscription streaming video on 
demand service with exclusive 

original programming. 33

The Great Recession triggers a 20% 
drop in total ad revenues by 2009, 

but no decline in online ad revenues. 
Total revenues finally recover fully 

in 2015, while online revenues have, 
by then, increased 250%. 31

By analysing past shopping 
habits, Target’s algorithms learn

 to detect that a customer is 
pregnant, triggering personalised 

ads for baby products. 32

2015

Powered by an AI personal assistant, 
Amazon Echo debuts, becoming 

the first home speaker powered by 
voice control — further breaking 
down user-interface barriers. 34

YouTube is founded, creating a world 
where anyone can be a content creator 
— undermining the traditional studio 
system and providing a new revenue 
stream for advertisers. 28

2014
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$70bn $67bn

2016

Digital advertising sales, led by 
social and online video, surpass 
linear TV ad sales in the U.S., pulling 
in $70 billion (compared with $67 
billion for national and local TV). 36
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Digital advertising sales, led 
by social and online video. 

National and local 
TV ad sales. 

2015 

Dish launches Sling TV, the first 
virtual multichannel video 
programming distributor. 35

U.S. advertising revenues total

$190.8 billion (1.03% of the GDP)1
2016
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